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Trends 2018-19

#Transition- the trends brought to you by HGH India 2018 are well-researched assimilation of strongly emerging
colours, designs and materials for the year 2018-19. You will find comprehensive design directions in this trend
book to create your new collections for the coming season.

This trend book presents design elements for 2018-19 for the Indian market in four groups- #SO.FUNKYatHOME,
#SOFT SHADES of NATURE, #COLLECTOR'S CHAMBER and #SMART BOHEMIANS. They are applicable across all
categories- home textiles, home décor, houseware & gifts.

India has one of the youngest populations in the world with 65% of its 1.3 billion people below the age of 30 years.
Market in such a country is bound to be largely influenced by the lifestyle, taste and preferences of such young
consumers. These consumers are educated, extrovert, technology savvy, financially affluent and influenced by high
international and social media exposure.

With recent economic and political advances, India is emerging stronger on the global map, boosting the
confidence of its people to adapt to international lifestyle, while retaining their social and cultural heritage.

This Trend book reflects the influence of social, lifestyle & technological changes on home products market in
2018-19. Manufacturers, brands, retailers and professionals will find this trend book useful to innovate their
products and designs to appeal to the aspirational Indian consumers.

Witness the applications of #Transition trends in real products at HGH India 2018 Trends Pavilion.
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Time is unfolding continuously and there is no other chance but keeping up with it! We constantly live in
transitional situations. We don‘t have a clear picture of the forthcoming global future, full of uncertainties and
possible clashes. One of our most activated states of mind is alertness. An infinite number of impressions is
reaching us at unbroken pace and needs to be selected. There is a hell of monitoring, reacting, planning, adapting
and acting deployed by every one of us in everyday life. The 24h-access to World news, all-over digitalization,
commitments to family, personal and professional issues need to be met.

Hence, there is a growing awareness to create balancing values and redeem personal emotions and family feelings.
A new importance is granted to social and ecological impacts, to moral and emotional values. Trusting and
intuition become relevant in times of excessive informational access — needed for instance when dealing with fake
news' strategies. Emotional values and moral integrity range high and are useful for finding a balance between the
global and the local life. Family, a healthy lifestyle and wellbeing and a value driven life have become key issues to
individual sensitivities.

Being continuously “on the road and on the wire”, coming home bears a new quality: it is a safe haven for our souls.
In the consumer goods agenda across gender and product categories, we long for balance, mindfulness and
insight, for beauty as well as down to earth convenience. We wish to purchase things pleasing body and mind.
However home is also the typical transition site for home-office activities, which are taking place in a creative and
homely setting. Interiors have become the stopover in transition and the mirrors of our interior self.

We have selected four scenarios for creative living spaces that reflect the emotional values of our time: showing a
yearning for the traditional impulse and propulsion for individual artistic approaches. A highly sensual creativity is
comprehensive for all moods as well as a tendency to ecological welfare. Here they are: #SO.FUNKYatHOME, #SOFT
SHADES of NATURE, #COLLECTOR'S CHAMBER and #SMART BOHEMIANS.
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#SO.FUNKYatHOME - a most dynamic and optimistic trend, gritty and upbeat. This trend is open for the patchwork
of life. It is Charito; she is the daughter of Pedro from Mexico and Ajala from India. She grew up in Mexico and lives
now in India, to learn about her mother's country and follow an IT study in Dehli. She grew up in an urban context
with a mix of cultural and street style references. She is as familiar with wall paintings as she is with colourful
international street couture like denim wear and high fashion sportswear, followed by the gym culture addicts.

Do it yourself is the approach used by job migrating youngsters to create young living spaces, with unconventional
use of materials and all kind of designs. A lot of inspiration for wallpapers and textiles is based on industrial
materials: mesh and grid structures are displayed with a wide range of effects, including layers. Prevailing patterns
are wild stripes, scratched tapes, wavy lines and zigzags, bold typography elements and comic strip aesthetics. For
textiles and objects, transparency effects are of interest, as foils and vinyl, coloured transparent plastic and LED
light décor. Vibrant colours are combined with black and white; neon colours give a striking accent.

On search for her identity and happily seizing the chances for her future, Charito now has a bunch of good friends
on different sides of the world, in complete disregard of their provenience...

#8T Thehl T2 B

#3815l T2 BIF - Toh AT TR, STTTETEY, BaTel Ue ScaTeaae ¢=8 ol IT STia ohl UGS shi STITAT & =TI Hiseh! & gl
Tel WA 3 'STSITAT 31 12t 21 98 Hichdsh! § 9<T g3 311 37e WK | &l 8 701 AT o o7 oh S ST = 8 fowedt 7 3118 &
ST AT 3| T IR AT H HGhcreh (0207 U6 AT T15e o o<l 9t 8% ol 98 ¥fifa foafi & oft 3ot & ufifera 2 ot
T ST e St TIRITenT A1 B8 6T TAEHaEE § 7 36eh U¥ad for sheer s 3Ted 9 |

et o W T TG ATed JAT ST T shi S8 T ST et 371 ferfire Fsie =t ST ek, e 310 2o & &1 sh
I T@d 2| Nieh AT Sfetiur Te STy o ST ATd &: STell Ue @il ohl =T, Uidi dfed e TR o fa@Ts STt 21
EITd S H, ATETS TSV, Thee oW, o T I fSTeTd, Siee STEUTaTehT dcel qoIT shifheh Reged hl HatdT JmiHe o
SHATZH U ot SR AT et T fererered €, St wiged A forreret, T ureslt werfiess q9m ud § <1 @i i asre|
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Lemon Chrome Nuclear Yellow African Violet Royal Lilac
Pantone” 13-0859 TPX Pantone” 809 C Neon Color Pantone” 16-3520 TPX Pantone” 18-3531 TPX

Atlantis Bright Green Beetroot Purple Cherry Tomato
Pantone” 15-5425 TPX Pantone” 15-5534 TPX Pantone” 18-2143 TPX Pantone” 17-1563 TPX

Carpi Blue Danube Gardenia Rosin
Pantone” 15-4722 TPX Pantone” 17-4440 TPX Pantone” 11-0604 TPX Pantone” 19-0509 TPX

Neutral Gray
Pantone” 17-4402 TPX

Reference Nos. quoted above are from PANTONE TPX and PANTONE C colour system.
I 3gq Hew A PANTONE TPX & PANTONE C T worreft & &
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#SOFT SHADES of NATURE - Embracing the fresh and virgin morning light, shining through the waving leaves of a
protecting tree, the rooms are softly light-flooded. All colours offered to our soul come in gentle shapes. An
intrinsic feminine view of the interior world is coming forth, with elegance, freshness and tranquillity, streaming
through the rooms like a gentle breeze. An atmosphere of privacy and spa — cosy and comforting with a hint of
romantic — offers a pure sensual expression of the inner self.

The upholstery is held in fine textures for a relaxing upscale ambiance. Gentle colour fading, laces, net lace, shiny
silks, metallic yarn effects and sequins work is displayed mainly in floral décor. Walls are gently coloured, soft
shadings of warm pink to violet create a subtle sensitive atmosphere, highlighted by sand and beige tones. Beds
are laid in gracious and comforting colours transmitting clearness and light: cream-white, grey and beige in
vegetal and ornamental patterns, elegantly and understated. Soft yellow and green accents recover the feeling of
gentle sunshine and nature. A special note is given by gold or pastel metallic shine accessories, leaving the rooms
with the scent of woman.

#UTHE IIGH ST I - T, TTeTeh Ul ohl TTeTrd! Ul o sit=r & =Hehdl g, TSl S ST Horg shi LT hT HT(ATH L, hided
eI § AL 8| ST SATCHT bl e |+l T | AR H AT €| AT T 2hl i Toh Trwifersh T shi 11 3wt Tt &, Torerdd
v, arsnfl we wiifd 2, ST A § Tk He golT Y oI L& 81 Uehid Td €T o SATTeR0T § - I o7 AN 0 aTel! Goh AR
ST~ TRt o STAH bl I[EAT § I FLA 2

TR SHAY STel! HTRIES Teh Iodl T, STHETA HIRI adl 81 FhIHel 6 Bld U1, T, STl TaTel! oie, SHehd! e, HeTfeth
T U A I - 3 T FeRe SR Rl AR 21 el o w4, J ot ud S I o g e U i et
STATEOT ST @ Fordt oISt Tef &g 1711 & 3WRA 81 T U ARHETe {11 8 Tt sigd il Te ot 3d 2: 3h1F - 9%, I Td ot
T e U wsaet deed H Hat 3R EiR T 8 Btk et S 8L T shivet SRR U6 ehfd ol ST 34 81 gt ud teed
HeTfoTeh TSt 37eh! Ueh foreisT 3d §U, 3o 3h Ush STem ST o 2







#SOFT SHADES OF NATURE
HHTEE ISE AT =

Violet Tulip Orchid Bloom Pastel Turquoise Pale Aqua
Pantone” 16-3823 TPX Pantone® 14-3612 TPX Pantone® 13-5309 TPX Pantone” 13-5305 TPX

Cream Tan Light Lilac Pink Nectar Peach Pink
Pantone” 13-1108 TPX Pantone” 12-2903 TPX Pantone” 14-2305 TPX Pantone” 15-1530 TPX

Moonbeam Chateau Grey Angora Pebble
Pantone” 13-0000 TPX Pantone” 15-4503 TPX Pantone” 12-0605 TPX Pantone” 14-1112 TPX

Sunset Gold Sunlight Pale Gold Frosted Almond
Pantone” 13-0940 TPX Pantone® 13-0822 TPX Pantone” 15-0927 TPX Pantone” 13-1012 TPX

Reference Nos. quoted above are from PANTONE TPX colour system.
I 3gq He EEA PANTONE TPX T worreft & &)




sweet dreams,
swinging
greens...
















#COLLECTOR'S CHAMBER - The visitor is welcomed by dark mysterious and velvety colours, possibly held in umbra
and bronze shades, to enter the most private rooms of the collector type. The interior — staged for a man of note -
offers a glance into opulence and good living. The collector's chamber display an intellectual understanding of
interior decoration with a hint of drama and eccentricity.

Of course, there is a cabinet, showcasing collected objects from all over the world. A most comfortable sofa with
heavy upholstery, a bookshelf, collectable modern art pictures, and a single Oriental carpet are rehearsing for a
delighted audience viewing individual collection pieces. They are assembling the collector's experience of
luxurious moments and relaxation. Patterns are modern and geometric, but may also show opulent floral
ornaments and high fashion jungle prints in rather dark colours, highlighted in sand and pale green. A lot of velvet,
rich jacquard and textured fabrics are introduced as being newly inspired by nature. Huge green plants or dark
tinted wallpaper with blue-greenish vegetal design — or bed linen in discreet greens — escort the mind into the
epicurean spheres of a connoisseur.

HoholFed ATT

HARCTFEE <R - 36 ST ol H ST T TN ST TR w1 e aTet SIS, Teamell ua wawelt T & i H il &, S
forelt Tzt o Tt it S H 1T 7T &) 98 BT - S fohel! Heeaqul S8 o foTe T @ - T Sgamdyy, 37se & e &
T 2| Fretaedl v JfGSiaT i ST TesIT hl THeT i SRIAT &, TSEH 1<) Aeferaar 31 & g 2

T O foree & Tl Sl § Wil U STAH S gl 8| UHT TRTAT & i T YR, STTHETRIE ST, T6h i ST, HI8 i
ST hetTersh ey 37 e SATeet e TRt e o T8 3l 3 3T aTel T SIS a3feh 3 T T qaiv2i o &
& o Wl o faATHIATgoT &7ul Ue farsAifar o STqwel bl 1ol o1 @ 21 Yerd STy ek U SA{geh €, Tifeh 3 TeL {71l sht Wil et
% festre o7 a1 S SiTet fifed, de ST geteh & T & 3WRA 8 95 ! Fawet, FIHdt ShTe ST o= e, el & T2t
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A deh of ST &






Dusty Coral
Pantone” 15-1322 TPX

Bleached Sand
Pantone” 13-1008 TPX
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Sudan Brown Hot Sauce Burnt Russet
Pantone® 18-1160 TPX Pantone” 18-1536 TPX Pantone” 19-1530 TPX
Leek Green Spray Granite Green
Pantone” 15-0628 TPX Pantone” 13-6007 TPX Pantone” 16-5907 TPX

Teal
Pantone” 17-4919 TPX

Neutral Gray
Pantone” 17-4402 TPX

Vineyard Green Ivy Green Ponderosa Pine
Pantone” 18-0117 TPX Pantone” 19-0512 TPX Pantone” 19-5320 TPX

Castlerock Rich Gold Metallic Burnt Bronze
Pantone® 18-0201 TPX Pantone” 16-0836 TPX Pantone” 8025 C

Reference Nos. quoted above are from PANTONE TPX and PANTONE C colour system.
I 3gq Hew e PANTONE TPX & PANTONE C T worreft & &1


















#SMART BOHEMIANS - You are entering the sphere of true believers! Ethnic references in the manner of heritage
chic are mixed with the freshness of Scandinavian style or comfortable and smart life style — making the perfect
match for a joyous and modern family. Ecological commitment is present as well as casual décor offering a hint of
surprising harmony. The aesthetics of handmade products is applied to all kind of consumer goods ready for family
use! Millefleurs patterns all over and convenience objects are contributing to the charm and poetry of everyday
life.

The revival of the lively ornamental style of ceramic tiles as well as traditional block-print motives receives a
happening in the patterns of wallpaper, home textiles and table ware. Light coloured wood and all kind of natural
looking materials are giving a relaxed and young signature to the everyday “hard-core” family use of interiors.
Accents are given with real basketry hand-work and furniture for daily use. Eco-friendly material and more
products from renewable primary sources are transmitting the new philosophy of environmental protection
today's kids are growing up with.

Of course, there are always fresh tasty fruits and vegetables on the table... accompanied by an up to date ©
design!

HTHTS eI

#EHTE ST - STY Yok AT 2hl GRHET A hed T T8 8! UG 313 H HIfr Tawif shi Tehi-grfera w2rget shi arsit a1
HARHETRI ST =L STt o @1 i {2 1T & - e Ush Gureret Ul Aefeh qie o forl 3o #ed &) w2ienor o forer
SITAERAT ST HTRYT AT Ueh STT¥erioeh dlere faald &) Sdehell 1 Hiad 8 JohT o UTNETe shid 5 AT aTet IusIehT gt
T yifire 81 weft SR we TRt o A O B St 37Kt o feste 2k Sfiem § ot ust AreReor @ 2

ST STctehTiieh E2Tget RfHeR T5ed H TH: ISl & T WO sciish-19e o [SSTEH SietiT, B Jaaersed TR ol S H bl
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Cockatoo Blue Atoll
Pantone” 14-5420 TPX Pantone” 16-4535 TPX

Antique White Wild Lime
Pantone” 11-0105 TPX Pantone” 13-0540 TPX
lllusion Blue Angel Falls
Pantone” 13-4103 TPX Pantone” 15-4105 TPX

Victoria Blue Ink Blue
Pantone” 18-4148 TPX Pantone” 19-4234 TPX

Gossamer Pink Fuchsia Pink
Pantone” 13-1513 TPX Pantone” 15-2718 TPX
Marzipan Croissant

Pantone” 14-1113 TPX Pantone® 16-0924 TPX

Reference Nos. quoted above are from PANTONE TPX colour system.
I 3gq Ha EEA PANTONE TPX T worreft & &)

Firecracker True Red
Pantone” 16-1452 TPX Pantone” 19-1664 TPX
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