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] Mr. (I Ms. (] Mrs.
Name
Designation
Company.
Address
City Pin Code State
Telephone (Off.) Fax
Mob 1 Mob 2
Email 1 Email 2
Website
A. Type(s) of your Business (Please tick 1)
Retailer Trade Representative Buyers
[JDepartment Store [ Traditional Store [ISales Agent [Interior Designer
[]Mail Order House [1Boutique [IBrand Representative [ICorporate Gifts
(I Hyper Market [JCash and Carry [Distributor [IGift Suppliers
[JDiscount Store [Other Climporter [1Buying Houses
[J Speciality Stores(MBOs) [JWholesaler
J [J Speciality Stores(EBOs) d
#> E-Commerce Industry Others a
[JOnline Retailers [JOther [ Manufacturer [JService Provider
TV Shopping [J Brand Owner [JTrade Association
[]Mail Order (] Exporter [1Government
B. Products of your interest
Home Décor Home Textiles Gifts
[1Ceiling [JFloor [ Sleeping [JLiving [] Corporate
CIWwall [1Decorative Accessories [1Bath [JFurnishing []Personal
[JWindows [Lifestyle [JTable & Kitchen [JFestive
Houseware Services
[]Cookware [ 1Maintenance [] Trade Publication []Visual Merchandising
[IKitchen Appliances [Cleaning [ Institutional [JIT Solutions
[JTableware []Storage [J Retail Management ] Other Support Services speciy)
[1Bathroom [1Outdoor [JLogistic
C. Purpose of your visit
[JSource International Products [1Source Indian Products [1Find New Suppliers
[JMeet Current Suppliers [JFind Agent / Distributor [J New Business Opportunities
[JProduct Innovations/Trends [1Market Information
[ Other (Please Specify)
/ D. How did you learn about this Trade Show? \
()\-, [JInternet ] Email [ Website [1Direct Mailer I Newspaper d
[JHoardings [J Advertisements [ From Exhibitor [JFrom Organiser  [1Word of Mouth
O Other(P\ease Specify)
E. Have you visited any previous edition of HGH India?
[JHGH India 2012 [JHGH India 2013 [JHGH India 2014 1Al Editions [INone
Important notes:
1) Incomplete form in any respect will not be accepted. It is mandatory to fill the column Invited by.
2) HGH India is strictly a Trade Show. Therefore entry to consumers is not allowed. No retail purchase permitted.
You can be disqualified if found doing retail purchases.  3) Children below 15 years are not allowed
Duly filled form to be sent by Fax: +91-22-2421 4116 or Email: visitors@hghindia.com or by post latest by 1st July, 2015
to the address mentioned below. You can also register online at www.hghindia.com>visitors > visitor registration
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