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Trends 2019-20

Beyond Shapes- The trends brought to you by HGH India 2019 are well researched assimilation of
strongly emerging colours, designs and materials for the year 2019-20. You will find comprehensive
design directions in this trend book to create or source your new collection for the next year.

This trend book presents design elements for 2019-20 for the Indian market in four groups — Flight of
Fancy, The Flaneur, Juicy Beats and Tribal Safari. They are applicable across all categories — Home textiles,
home décor, houseware and gifts.

With one of the youngest populations in the world, Indian market is bound to and must be largely
influenced by the lifestyle, taste and preferences of its consumers. These educated, extrovert,
technology, savvy, financially affluent and influenced by high international and social media exposure,
want a blend of modern and traditional ethnic products.

An impressive economic and social development has boosted the confidence of Indians. When their
country is emerging as a global power, people here, while adopting to international lifestyle, are also
reiterating their faith in their social traditions and cultural heritage.

This Trend Book reflects the influence of social and technological changes on home product market
next year. Manufacturers, brands, retailers and professionals will find this trend book useful to innovate
their products, designs and sourcing to appeal to the aspirational Indian consumers.

Find the application of Beyond Shapes trends in real products at HGH India, 2019
Trends pavilion.

g~ed R098-20

3R MK - T S T 34T 2098 TR TEJT F 357 209%-20 T8 o AT Aefaelt ¥ 39 M, et uar
QT 9T foh2 T 3T o7 Feer B | STT9ehT 39 25 fEehT § oTTel a1 o ferd 7 Sae o o e festige
Trafra foege fawm facer fretT |

T S T 375 JREIhT 209%-20 & fEIg T &bl 9 9 H JEIT hiclt € - TR 6 BT, T T, STt
faq Td TTEEe YWY | $7hT STANT B TAITEeH, B9 SehlL, BT Uo ey § wraif=ard @it Scdref ot
fese TE 9o 7 |

foe & Taq T[T STETET ey <IN R §, AT STAHTSA T Sa Teft T T I Fqrfad g refadh gt
T, et oft € 1 37 farfer, sfedEh, dehier eTet, oTTFTeh %7 ¥ U o STAIE ud Tt Hifsar &
oo SUNRTST T STk TF TR Sfa Vel T GrEs0T =y |

qUTERTIet STeres Te WHTfSTeh Tt 3 W1 ot STCHIT AT G € | ST 3ehT <37 Ueh af#eh 31tk o
FYH IR TETE, TeT o AT SR Sa et ST g off STu- FrafTeh 3K URufeh eReT §
faramg femm @i €1

3T Jf&TeRT 209 %-0 WRATT SRe] WA & SIS | 37 aTcl T8 deh-ien! agandl o JTal i
T © | STeeh, Fsd, REad Ud Moy 39 359 JAioh! ST HewaTshia YRS SUHhTS
I TH< 3T 1T T H FESTE U6 ITE o1 T WIS Wehl | SR SHN T-€H hT IRl H
TR S T T ST U ST O 28T R0 9% T Iy ufafere # 2 W |




RIEERSCAREN

afger 72Y €, a1eftl woh g wiesraret Tivenior S fof TR ok TS, A1 SIS i AT AT, B agd
Tl Bt |reme oY o ® | 78 AT 379 Ueh [T SheTT § | Sk hed AT 379 shedTd T8t Tal, T
TE 99 T FoTgehT URehouT 51 Wa=aTdt & &9 H S 9, TS TR ATEqfaeh Sia 3T USTRT 7
fegar o o 7 | forg e o o TEr g 3fEa S Uk B1E X Y 3T ITe Toch! ST e
ST T A &Y TET € | 98 TR IR & 1Ee Ud 3T fG&H ol §ig 47 1] < TeT & | 19 89 ™
T T &Y, T Gt o LT T X AT SAEEY hT W o 1§ | 9ot §F 11T o ITehTvT T
I Tt & foTT goroy Tt €, T Toe1-ar 37k IR & ST € | 31 < & 36 59 8 99 | 3
gfcfer ot 51 ST 2 fefSiaTgsier o qrer-Qrer, Ueh Jfer it IO 5 off ufehan 58 ¢ | food ot
T Tgd YR JM TF TR T 5 2 |

¥ Afdres TR, g | TART SfwTa a6 uftafid e Ud THET S i STl S IR § | 7
-7 gHETST T Gorar o o shreiRd €, R Serarg uitad= 1Y gateror wweon, e do u
e eeh- WIS, AfHent T g o T qRad 37fe IHel § | g 991 o St &3l T8l €, B8 @
1 I5A Al TSR T off T 2 ; TAR ST 2Tk ShTHehTol o feTer &l <@ §¢, TURT A9 T
TR e JE g8 97 T 7 | Ig 72 ST THR STamsiel Td H # kel ¢ | 379 g7 37K
31fereh aTaET Tt €1 Tehd ©, ST TH 319 e Hedl o Uae ¥ STfefeh & TG i STd ¢ | Sfia bt
SHAT T Y 31furch Toda o7 TE1 §, 3T o foIu faet arer ome € 31T Tad difsd faetaar 2 |
THE §1E A & WL, Geed!, THT, TEAl [5 T=aT Wker | Sfia &1 a1, faviy uef Ue gt 37vd
379 TRk QITfoTeh HfwaT & Hefloh ohT T o T8 7 |

afeer § a1¢ wrefac 3R TR BT, T TF Siamsiel SHehiel T T €1 | I8 Seeltd o 999 &,
Teh GeY W SAfthed o folt, GETEET 6T T3 1T 9 G9TerT, T8 =isil, e 9Is o7 ofif o & fau)
T 1 g S GEEITS T SR T € AT ST ehell ©: F 1 gAR ek Sfa & S-S THHR
&, aTeRt 3T TR TR GehTereh TaTe ahid & |

Tt =Afwe % foe, T TR TReva g ©
TARE 31T B Tfumer e |

T TR« Hied e |
WW:'@HWI

T GBI : ATehiceh & |

[he Haneur
T AR

~light oF Fancy

FATSE 3T et




UNIVERSAL FUTURE

[[Y( UD 5H.

UNIVERSAL FUTURE g 0

Future is here, now! Once futuristic visions like travelling to the moon or visiting the deep
grounds of the ocean have come true long ago: the NEW WORLD is an old fashioned story
already. Scifi is no scifi anymore, almost everything so called futuristic we can think of has
widely become part of real-life visions and everyday life. Who had thought that a soft voice
coming out of some kind of small radio tower organizes everyday life: it rules the smart-
home systems by switching alarm systems or lights on/off or managing sun blinds when we
are not at home. Even if tools and gadgets are not all reachable for everyone, every child
knows about them and gets by intuition in no time acquainted with them: along with
digitisation, a selective democratization process has also taken place, providing a lot of
knowledge and information.

These global developments make it necessary to define and tune in to our individual place
in the world. We act to encounter the manifold new problems, as there are climate changes
& environmental protection, world nutrition & health-food, mobility of labour & of the aged.
There are no brief answers to our questions, we also need to protect ourselves from too
much input; so mental and physical health are a major issue regarding the much speeded up
every day work-life. This new complexity is reflected in our lifestyle and fashion moods. We
can't afford to be too superficial anymore and need to take care to a greater extent of
profound values. Life quality is becoming more valuable than wealth; leisure time is a most
appreciated luxury item, followed by wellness, fitness, travel & holidays as well as health
quality. Traditional status symbols are crowded out by memories, magical moments and real
life experiences.

In the future, a ludic and free commitment is expected; fashion and lifestyle will be bright
and colourful. It is time for a change, for courageous individualism, new handling of
resources, new materials, slow food & slow fashion. Many of the great problems of the World
can be remedied at home; those actions are the everyday tiny miracles: values and shapes
interact positively.

For the courageous individualists, we have chosen 4 themes:
FLIGHT OF FANCY - potential of drama

THE FLANEUR - potential of elegance

JUICY BEATS - potential of play

TRIBAL SAFARI - potential of the natural

Juioy Boals
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Orchid Bloom Pink Carnation Golden Palm Apple Green
Pantone” 14-3612 TPX Pantone” 16-2124 TPX Pantone” 17-0839 TPX Pantone” 15-0543 TPX

Deep Lavender Fuchsia Purple Ocean Wave Pool Green
Pantone” 18-3633 TPX Pantone” 18-2436 TPX Pantone” 14-5711 TPX Pantone” 16-5425 TPX

Spectrum Blue Amparo Blue Sparkling Grape Caribbean Sea
Pantone” 18-3963 TPX Pantone” 18-3945 TPX Pantone” 19-3336 TPX Pantone” 18-4525 TPX

Shaded Spruce Anthracite Chestnut Silver
Pantone” 19-4524 TPX Pantone” 19-4007 TPX Pantone” 19-1118 TPX Pantone” 14-5002 TPX

Reference Nos. quoted above are from PANTONE TPX and PANTONE C colour system.
3 3gd Ha HEAT PANTONE TPX & PANTONE C T worreft & &)
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Flight of fancy is a trend for everyone embracing the NEW: newest apps and high tech
features are most welcome; for instance, echo dot 3 loudspeakers performing almost
everything and communicating with all gadgets.

The aesthetics of this lifestyle asks for sensational colours and materials, based on futuristic
visions of the past: neon-light in the dark, laser swords, sparkling starlight on the ceiling and
polar lights: a drama created by contrasting dark and light, visualising speed and sensing
electronic sounds.

The corresponding colours are: blue, blue and blue in warm shades and greys! Turquoise,
violet, magenta, yellow ochre and apple green are tuning in. Shiny velvet is a great issue,
playful with the incoming illumination; but also a lot of synthetic materials and surfaces
as neoprene or metallic effects jump into the eyes. Metal is lavishly used on furniture with
sharp edges and strong shapes. Patterns vary between clear-cut geometric or otherwise
opulent floral motives in exciting digital prints. In cosmetics, extravaganza and show-off is
displayed most fashionable by a dark eyeshadow-palette reflecting a masculine luxurious
tonus within the high-tech scene.
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Arrowwood Bone Brown Shopping Bag Rich Gold
Pantone© 16-0954 TPX Pantone®© 17-1128 TPX Pantone®© 19-1213 TPX Pantone© 16-0836 TPX

Golden Straw Burnt Coral Caramel Butterscotch
Pantone© 12-0921 TPX Pantone© 16-1529 TPX Pantone®© 16-1439 TPX Pantone© 15-1147 TPX

Dusty Cedar Pompeian Red Zinfandel Crown Jewel
Pantone© 18-1630 TPX Pantone®© 18-1658 TPX Pantone®© 19-1522 TPX Pantone®© 19-3640 TPX

Moss Cedar Green
Pantone© 16-0532 TPX Pantone© 18-0328 TPX

Reference Nos. quoted above are from PANTONE TPX and PANTONE C colour system.
3 3gd Ha HEAT PANTONE TPX & PANTONE C T worreft & &)



g AR

TG T M BT e, TR STHHT helet 3753 T aTet TS o 19 § LT T 81T | I Jora

T GIST ST &, 3T TS o =TI HcT T T BT AT hi 3T SBRT TG € | TE G B
Tl A § EAT © 37 Teh TealT STk @ ST el 3T BT, ST bl STYAT ¢ | 370 FoT
3T ST T SyfTeRdT o1 it forar ST XA 38 HeM & 9o fear | 37 IS § a1l § T
T% HI-31ehd ot aqU Td AT § Sgard § 910, g¢ HHH, 31 &1 INfHe o, wifeh 1 fefer
¥, 39 Ueh € o1 Qe TfTer et U Suaeielt Selir o1 i AT | TR WEd
fESTo Tt € - TRt 3T T STTHRT ITel o SIGT T 3T ! | U €, A Fell el e84
I FHET SRR ST | 3 7=t §RT i Ssirg smegfener o1 wiia &, foent fewed
a9t & TLeldT, GHETdT, Yol Ue faaifiear TR |

¥ Tt U ST BT o9 <, FTgH Qrer-Jrer Aaeh e, gk =i fagt o siaq, S 9 98 T 9
THIE, Tl g8 Aol WIETe FSM i § | I T HTH! Tk, T ST Toad! §, SIafeh T, a<

I, A, THIET 1€ o1 SThIee | 3% STHEEeh dehel & Bl Wi TSiae] ToueRed &

T AT I &, ST ST ot fEseT o fa ot o€t o 59 )




The Haneur

In comparison to many other societies, the Indian consumer is not convinced merely by

the sound name of a brand. He searches for quality and is very much aware of value for
money to make his choice. He is open to the world, a real flaneur, embracing beauty as well
as function. At its time, Art Deco represented modernism and immediately turned into fashion.
Its products included both individually crafted luxury items and mass-produced goods, but
in either case, the intention was to create a sleek and discreet elegance, representing wealth
and outstanding sophistication. The features of the flaneur-style are simple and clean shapes
with less floral design as we know it from the Art Deco language, but in ludic interaction with
symmetry and geometry. They reflect the striking modernity of machine made, bearing
typical design features in relative simplicity, planarity, symmetry and unvaried repetition

of elements.

Pleasure and sensuality is celebrated, as well as theatre, beautiful chinaware, lovely laid

tables in earthly colourfulness provides warmth. The colours are dimmed, soft and fancy

as butterscotch, burnt coral, caramel, Pompeian red or zinfandel, combined with comfortable
wooden furniture, heavy decorative textiles, becoming a great inspiration for jewellery design.
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Whisper Green
Pantone” 12-5404 TPX

Hoaly
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Sandshell Pale Banana Blazing Yellow
Pantone” 13-0907 TPX Pantone” 12-0824 TPX Pantone” 12-0643 TPX

Sandstone
Pantone” 16-1328 TPX

Lilac Sachet
Pantone” 14-2710 TPX

Frappé Pool Blue Baltic
Pantone” 14-1212 TPX Pantone” 15-5218 TPX Pantone” 16-5123 TPX

Cyclamen Living Coral Paradise Pink
Pantone” 16-3118 TPX Pantone” 16-1546 TPX Pantone” 17-1755 TPX

Fuchsia Red
Pantone” 18-2328 TPX

Aster Purple
Pantone” 17-3826 TPX

Reference Nos. quoted above are from PANTONE TPX and PANTONE C colour system.
3 3gd Ha HEAT PANTONE TPX & PANTONE C T worreft & &)
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Juicy Boals

Juicy beats means fun, fun, fun, eternal spring and a most lovable and funny retro-style. It
reflects the desire of people to change, to make a difference in their lives, to step out of
routine, but still stay put in the group. Today, influencers are present overwhelmingly and
yes, they are the new top models on stage.To step in and be an influencer is the idea of
immersion in new concepts of expression targeted to be seen. Sweet feminine colours
catch people on their bright side and emphasise on what might change our immediate
surrounding into something a tiny little bit better. They open young peoples' minds with
new and good vibes, easy to put in practice without hesitation.

By this tiny retro-hint, they create passages and bridges for the ages to understand each
other. The charming retro image of old photos of the 70's with bleached colours,
highlighted by the colours of light reflections. Holography expresses this lifestyle, with its
changing, almost moving colours, corresponding to light, bright as life can be: with playful
stripes, dots, flowers, colour shading and blurring, all fresh and bright for wallpapers, home
textiles and table ware, stationery and decorative objects.

Juicy Beats is the trend for people who like a delicious taste of life, being liberated,
enjoying leisure, fruit juice and pop-music not without some insurgent temptation to
disturb, to touch, to tempt, to thrill... just to say: | feel good because | feel | have done the
right thing. Young families, waiting to spend some time together, friends comingin,
coming home in a good mood is the aim. Communication at its best!
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Coconut Shell Desert Sand Paprika Apricot Tan
Pantone® 18-1230 TPX Pantone® 17-1524 TPX Pantone®17-1553 TPX Pantone® 15-1237 TPX

Parisian Blue Blue Fog Yolk Yellow Lemon Drop
Pantone” 18-4036 TPX Pantone” 15-4008 TPX Pantone” 14-0846 TPX Pantone” 12-0736 TPX

Desert Sage Tapioca Cobblestone Smoked Pearl
Pantone” 16-0110 TPX Pantone” 12-1403 TPX Pantone” 16-1407 TPX Pantone” 18-0000 TPX

Forest Night Whisper White
Pantone” 19-0414 TPX Pantone” 11-0701 TPX

Reference Nos. quoted above are from PANTONE TPX and PANTONE C colour system.
3 3gd Ha HEAT PANTONE TPX & PANTONE C T worreft & &)
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The tribal safari trend reminds us that our planet Earth and all nature are an endless source
of inspiration and deserves more attention in threatening times than ever before in history.
We long for continuity and stability in uncertain times. Warm earthy colours take care of
cosiness in the rooms, such to provide a restful refuge. With love for natural materials, we
create a home that grounds us.

Tribal Safari celebrates the scenery with the beauty of imperfection. Ethnic patterns and
handmade-objects show off an uncomplicated leisure oriented ethnic trend. Dark woods,
huge cushions, haptic surfaces, rugs and pottery add to an impressive surrounding. Yet,
tribal safari is more than that: it represents a modern lifestyle also dedicated to sustainable
matters. Ethnic lifestyle is also ethic lifestyle. People are increasingly searching for an
alternative to industrialised life and fast consumption: by fresh and ecological food,
outdoor gym & health, yoga. Avant-garde people are trying to meet difficult tasks: to spare
resources, implement digital-detox, adhere to the no-waste movement.

By the next years, aesthetically and internationally, the ethnic lifestyle will get a load of
influence from Africa. We will see a lot of ethnical masks in interior decoration layers as well
as ethnicinspired objects, for instance dream-catchers or ritual jewellery. The ethnical
Indian Heritage is more than rich and will play a leading role in the general ethnical trend.
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